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What is Innovative
Teaching & Learning?

What are characteristics?

What are some of the considerations?
What does it look like or sound like?
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Future of Education

The future, by definition, is unpredictable; but by being
attuned to some of the trends now sweeping across the world
we can learn — and help our children learn - to adapt to, thrive in
and even shape whatever the future holds.

OECD Future of Education and Skills 2030 (2019)

Education is no longer about teaching students something alone; it is more
important to be teaching them to develop a reliable compass and the navigation tools
to find their own way in a world that is increasingly complex, volatile and
uncertain. Our imagination, awareness, knowledge, skills and, most important,
our common values, intellectual and moral maturity, and sense of responsibility
is what will guide us for the world to become a better place

Andreas Schleicher, Director of OECD Directorate for Education and Skills (2019)

https://www.oecd.org/content/dam/oecd/en/about/projects/edu/education-2040/1-1-learning-
compass/OECD_Learning_Compass_2030_Concept_Note_Series.pdf



https://www.oecd.org/content/dam/oecd/en/about/projects/edu/education-2040/1-1-learning-compass/OECD_Learning_Compass_2030_Concept_Note_Series.pdf
https://www.oecd.org/content/dam/oecd/en/about/projects/edu/education-2040/1-1-learning-compass/OECD_Learning_Compass_2030_Concept_Note_Series.pdf

Figure 1. Industry 1.0 to 4.0

T 4 INDUSTRY 4.0

|NDUSTHY 3-0 “Smart industry” in which people,

devices, objects and systems
combine to form dynamic, self-
organising networks of
production

INDUSTRY 1.0

Automation, computers Cyber Physical Systems,
and electronics internet of things, networks

Mechanization, steam
power, weaving loom

Source: McLellan (20184)).

https://www.oecd.org/content/dam/oecd/en/about/projects/edu/education-2040/1-1-learning-
compass/OECD_Learning_Compass_2030_Concept_Note_Series.pdf



https://www.oecd.org/content/dam/oecd/en/about/projects/edu/education-2040/1-1-learning-compass/OECD_Learning_Compass_2030_Concept_Note_Series.pdf
https://www.oecd.org/content/dam/oecd/en/about/projects/edu/education-2040/1-1-learning-compass/OECD_Learning_Compass_2030_Concept_Note_Series.pdf
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https://www.youtube.com/watch?v=mlXvQKUS-_Q

s Past and present technology Past and present education
« ¢« ¢ » » [Futuretechnology Future education

DIGITAL
REVOLUTION

A
Prosperity

v

Technology

INDUSTRIAL
REVOLUTION

Source: Inspired by “The race between technology and education”, Goldin and Katz (2010(2)).

https://www.oecd.org/content/dam/oecd/en/about/projects/edu/education-2040/1-1-learning-
compass/OECD_Learning_Compass_2030_Concept_Note_Series.pdf

F Y

Prosperity

Goal = Shorten period of “social
pain” and maximise period of
“prosperity”

Pedagogy is the driver,

technology is the accelerator.
Michael Fullan (2014)



https://www.oecd.org/content/dam/oecd/en/about/projects/edu/education-2040/1-1-learning-compass/OECD_Learning_Compass_2030_Concept_Note_Series.pdf
https://www.oecd.org/content/dam/oecd/en/about/projects/edu/education-2040/1-1-learning-compass/OECD_Learning_Compass_2030_Concept_Note_Series.pdf

How are you using Al
in the classroom?’

What are your go-to’s?
How does Al support the learning?

What are some examples?
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Dee pe n Deep Learning Strategies in Education
I_ea_ rn I n Active Engagement and Qg
3o

Meaningful Activities

I !

Engage in Real-World Problems -+ ~

Collaborative Learning "1 ]

Active Learning -~ -
eep

‘ Learning
Leveraging Technology Eg ’ Strategies

Virtual Teaching Assistants -E

- Create a Safe Space

- Provide Feedback

[

Automated Assessment ol

Intelligent Content Curation -

~ Focus on the Bigger Picture

Examples of Deep Learning

Strategies

:'-- Project-Based Learning

:.-- Inquiry-Based Learning

~- Problem-Based Learning

Created by Napikin.ai



https://app.napkin.ai/

Students are eager to engage in challenging tasks under the right

StUdent Engagement conditions (Seymour Papert)

Student engagement is characterized by a state of intense concentration
in interesting and enjoyable tasks (Csikszentmihalyi, 2014)

Refleting on changes in
thinking

Providing feedback

Students mave betwesn Observational discussion.
stations or displays.

GALLERY WALK "1 USED TO THINK.
Students rotate through stationg, FISH BOWL Now I THINK PEER RE\JIEW
discuss their cbeenvations with peers. A small group dscusees & topic inthe " Students reviw and provide feedback
and then gather for a whole-class canter of tha room while others obasne Students reflect on how ther thinking on each other's assighments.
SBCusEon and take notes, then switch roles. has changed after a lesson or activity. =
: Organizing and relating ideas. Analyzing real-warld Applying design thinking
to solve problems.
Discuss and share ideas. Silent discussion on paper. Understand perspectives. Summarizing key ideas.

|

e

" -':I:’Q._r

ns

GENERATE-SORT- CASE STUDIES DESIGN THINKING
THINK=-PAIR-SHARE CHALK TALK RO LE-PL“YI_N G HE“ DLIN ES CONN ECT?ELABU RHTE re?;:;igf;:?:ng;if::: 35;:555 Students follow a design thinking

Students genarste ideas, sort them possible solutions or outcomes, process (empathize, defing, ideate,

Students write their thoughts and Srurlanis craats & hasdine thai

Students think individually about & Students take on differsnt rolss in
tepi. discuss their thoughts with 8 ';m;;g‘;?m" o  histovical avent or 8 atocy and captures the most Impomant inta categories, connect related ideas, promating critical thinking and prototype, test) to create innovative
partner, and then share with the class ~ 3t others’ = 8¢t out their Interactisng. aspact of what they learned and elaborate on them, promoting evaluation, solutions to real-world problems.
e cormme analysis and synthesis.
Hands-on creative H’-rbpa::;:i:r:ught ai Regularly ns:_u'lnlg '1"? Think critically and creatively
ERCLREE NG L BN CTCONERCLEE A S E about different possibilities

projects.

Al
N A
s = = PLUS, MINUS,
MAKERSPACES THINK-ALOUDS SELF-ASSESSMENT INTERESTING
St hinikd Students list the positive aspacts (Plus),
tudents articulate their thinking Students use rubrics or checklists to negative aspects (Minus), and
Students use a variety of materials as they werk threugh a preblem assess their own performance and gai pe - e
and tools to build and creste projects, or task, providing inssght into their set goals for improvement, fostering interesting points (Interesting) about an
encouraging innovation and creativity. metacognitive strategiss. metacognitive ekills. idea, solution, or topic.

L 4

My Thought Partner

Ketaki Paralikar Yadav

Student Engagement, No Learning without It (Perry, 2022)



https://www.linkedin.com/feed/update/urn:li:activity:7307225531094089729/
https://poe.com/s/wmWoVemdWuXzIhhZfjzK
https://dspace.mit.edu/bitstream/handle/1721.1/147885/Perry%20-%202022%20-%20Student%20Engagement%2C%20No%20Learning%20without%20It.pdf?sequence=1&isAllowed=y

Q | ] |Z S h O\\/ Active Engagement & Learning

- i

QUESTIONIo2

What is the name of the Chinege
e-commerce giant founded by

- Jack Ma? i
A\

4D THE/ANSWERIIS

NAMETHAT,
BRAND!

@ WHERE L0OGOS, SLOGANS,

AND BRANDS PUT YOUR
() KNOWLEDGE TO THE TEST!

ALIBABA

Alibakgn Group

My Al thought partner: Quiz



https://poe.com/s/p5XFCtuQLVBJYDitgpzN

Leveraging Technology:

Glmklt QueSthnS Automated Assessment

50 questions

What is the primary benefit of using trade fairs for promotion?

Which promotional method uses customer points and rewards to encourage repeat purchases?
What is a limitation of using radio advertising?

Which promotional tool is best for attracting commuters during their daily routine?

What is the main advantage of using social media marketing (SMM)?

Which promotional method is most effective for targeting niche audiences?

DIAMOND RUSH -
What is the primary disadvantage of celebrity endorsements? Continue

Better wish for good luck!

Learn more...

P = li | ~, DURATION COMPLEXITY .. STYLE
What is a key feature of Through-the-Line (TTL) promotion? ® short 5™ Simple R e —

Which promotional method is most suitable for generating immediate sales?

What is the main purpose of public relations (PR) in promotion? CURRENTLY FREE

Why is customer data valuable in loyalty programs?

DON'T LOOK DOWN

My Al thought partner: Gimkit



https://poe.com/s/LKJMfB5QPL4rdtum2FD1

Engage 1n

Simulation kestword The

ACtiVity Group Work (10 min)

o o
* Analyze the scenario based on your role.
rO em S * Develop 2-3 strategies and prepare a 2-minute
presentation.

Presentations (10 min)

e Each group presents their recommendations to the class.

Simulation: Costco’s Expansion into China (45 min)

COSIco s . Costco entered China in 2019 and has seen CASE

Global Presence : success so far, but faces challenges such as low membership
Comto has 850 locathons ghobully, with 268 of them being located vutside of the U S, . : STU DY
renewal rates, strong competition, and adapting to local

Classwide Discussion (15 min)

e Collaborate to combine ideas into a unified strategy

* Facilitated by external consultants (your teachers)

[] M. Americn
\ \ ‘ ‘ ! ' . R Curore preferences. _ ) . .
AL J ”””/ g e . Groups will act as key stakeholders to develop a Final Strategy (5 mln)
\\ H |{1 L strategy to ensure Costco’s long-term success in China. S T A ey e e e T e
o g T . Balancing Costco’s global business model with local ° ° |
559 [ 134 needs while addressing threats and leveraging opportunities.

- Ve iR rm e ey
AL O LOCATIORS [T

. 5 4
)
1.Costco Executives (Strategic Planners): Profitability, growth, and Yo u r G ro u p s F oc u s

overall strategy. Anna, lan, Hyeonche, Jinwook

2.Marketing Team: Adapting Costco’s brand and products to local * Analyze: Review the scenario and focus on your role’s priorities.
consumer tastes. Jiajia, Jiyul, Joshua, Juheon « Plan: Develop 2-3 actionable strategies based on your role. (write on A3 paper)
= 3.Government Relations Team: Navigating Chinese regulations and * Prepare: Be ready to present your ideas in 2 minutes.
CANADA 1+1 MEXICO I JK T . . . e
107 40 B building relationships with local authorities. Insun, Bryce, Jason, * Collaborate: Work together to ensure everyone in the group participates.
S.KOREA Kirsten
m_ = 4.Competitor Analysts: Understanding and countering Costco's
——/'\ -y competitors, like Sam’s Club and Freshippo. Hyunji, Yannick, Irene, Classwide Discussion
e | Stephanie Each group share key ideas
s 5.Chinese Consumer Advocates: Representing needs and i i : P : . .
a5 ) " Class will discuss and negotiate to combine ideas into a single unified strategy.
e oo 1083 preferences of Chinese shoppers. Soojin, Kasper, Woohyun, = - - — —

Donghui | | | | |

Costco Executives Marketing Team Government Relations Competitor Analysts
Advocates

* How can Costco adapt ~ « What regulations or * What are Costco's
its products and government policies biggest competitive  « What do Chinese
marketing to appeal to must Costco address threats in China? consumers value most,

Sourve: Coston @'

Chinese consumers? to succeed? * How can Costco and how can Costco
] . * What platforms or * How can Costco differentiate itself meet these needs?
Costco Simulation: My Al Thought Partner Costesusstoncrease | Gouammensormest  Somschbana . complani avour
. y g ~ Costco use to increase governments or meet Sam’s Club and complaints about

brand recognition? government priorities Freshippo? Costco, and how can

they be addressed?



https://poe.com/s/XrwJyDHZWBZoJHgANsc2

Collective Bargaining

Collaborative, Real-world, Problem-based

NEGOTIATION

SCHEDULE

RESEARCH & PLAN

Union Representatives: Develop list of demands and prieritize.
Management Team: |dentify constraints and prepare

Mediator; Understand both sides and p|r:m strategies to facilitate,

INITIAL NEGOTIATIONS

Mediator sets gr-::und rules for discussion and ensures a rezpecffm
dialegue.

Unien and Management teams present their ¢

COLLECTIVE BARGAINING

Engage in rounds of negotiation, with the Mediator guiding the

Encourage creative solutions and compromise.

RESOLUTION AND REFLECTION

Aim to reach a mutual agreement that satisfies both parties.

Discuss as a class what strategies were effective and what

C |"iD | J enges arose.

SWIFT ENTERPRISES NEGOTIATION

Swift Enterprises, a cutting-edge tech company based in Silicon Valley, has recently made headlines
with its innovative gadgets and vibrant werk culture, Known for its casual office environment and
creative freedom, the company has attracted top talent from around the globe. However, as Swift
Enterprises has expanded its operations, employees have started to voice concerns about their
compensation and working conditions. A recent company-wide survey revealed that 70% of
employees reported feeling stressed, with many mentioning the 50-hour work weeks as a primary
cause. Despite their passion for their work, employees feel their $75,000 average annual salary falls
short compared to the $85,000 industry standard.

The management team at Swift Enterprises is aware of these sentiments but foces its own set of
challenges. With plans to launch @ new product line within six months, the company is under
significant financial pressure. Swift's revenue increased by 20% last year to $150 million, but
operational costs have risen due to global supply chain disruptions. "We need to retain our talent,
but we must also safeguard our financial health," says CFO Jamie Lin. Management is keen on
keeping their workforce but is wary of implementing changes that could jeopardize financial

stability.

In respense fo growing discontent, the employees, represented by a newly formed union, have put
forth a series of demands. These include a 15% salary increase to align with industry norms,
additional paid time off to cembat burnout, and enhanced health benefits, particularly in mental
health support. Employees are also advocating for flexible work hours or the option to work
remotely, arguing that these changes will boost preductivity and morale. "We love what we do, but
we need better support and recognition,” says unien leader Alex Martinez. The union cites examples
from other tech companies that have successfully implemented similar measures, resulting in

increased employee satisfaction and retention.

Management, while sympathetic to these requests, has proposed alternative solutions. They suggest
o phased salary increase over two years and the introduction of wellness programs instead of more
paid time off. Additionally, management is considering offering stock options as a long-term
incentive, aligning employee interests with company perfermance. "We believe these measures will
address employee concerns without compromising our financial geals,” explains HR Director Mia
Chen. However, with competitors already poaching Swift's top talent with better offers, the pressure

is mounting to reach a resolution that satisfies all parties.

As negotiations commence, a mediator has been brought in to focilitate discussions between the
union and management, The mediator's rale is to ensure that both sides communicate openly and
work towards a mutually beneficial agreement. The aim is to enhance employee satisfaction while
supporting Swift Enterprises’ ambitious growth plans. With the stakes high and emotions running
strong, all parties must navigate this complex situation carefully to achieve a balance that benefits
everyone involved.

It

Swift Enterprises
Negotiation

Union Representatives
Objective: Advocate for employee demands and well-being.

Tasks:
* Present the demands clearly, including salary increases, better benefits,

and working conditions.
» Use data and examples from other companies fo support arguments.

* Negotiate to achieve the best possible outcome for employees.

&955 Management Team

Objective: Represent the company's financial and operational interests.

Tasks:
a- 1 g .2 » Present the company's constraints and counteroffers.

& 8 = Propose solutions that align with both employee needs and company

goals.

* Maintain a focus on financial stability and future growth.
id
5 Mediator
/M"\ Objective: Facilitate productive dialogue between the two parties.
(/

Tasks:

= Set ground rules for respectful and open communication.

A

(/

* Help both sides understand each other's perspectives.
* Suggest compromises and guide the negotiation toward a mutually

beneficial agreement.

Finding common ground is the foundation for building a
thriving future.



Marketing Scavenger Hunt

You will be looking for the fellowing items in teams of 2
staying in Dream Square. Work together to find as many as
you can and post your answers on the padlet.

Collaborative, Real-world,

\ |

Find a product that
is part of a global
brand but has been
adapted for the
local culture.

02
Identify a product
with a unique
packaging design
meant to grab
attention.

o

03

Find a preduct

that uses premium
branding to jus.‘rﬁ}r

a higher price.

Choice & Agency

iUlarketing :?’;:avenger Hunt

Post an image or video. Lisa text ta explain where necessary. Don't forget to include your team name.

1. Find a product

Sooho
Pliek
04 0o 06

that is partof a
global brand but
has been adapted
for the local

2. Identify a
product with a
unique packaging
design meant to

3. Find a product
that uses premium
branding to justify

Locate a product
that is clearly
designed for

children.

07

Identify an item on
sale that uses o
discount sticker or
h;:g to attract
customers.
é ==

-

.-»
10

Find a product
displayed in a
prime location
for mcrkefing.

Find a product
using
psychological
pricing strategy.

—

Spet a high-end

product that uses

‘prestige pricing’
to reflect its
E:tc|usw1'£}r.

] -

0 s
08

Find a store
prometing o
‘bundle deal’ or
‘buy one, get one
free" offer.

et The
Gooel Timey
FLOW

Spot a store layout

that groups related

products together
to encourage

m cross-selling.

~
- P
I?e-"'

09

Locate a product
with a price that
is clearly
influenced by

seasonal demand.

12

Find a store with a

unique or themed

interior design that

enhances the
shopping

Final Results : culture. grab attention. a higher price.

Sandra Chow eacher

ihs ago

W anna sieun
2 months ago

anna sieun
W 2 manths ag

0

JinKang anna sieun anna sieun
o i =

- = 4
@ Sandra Chow teacher 2 |

14

! Sandra Chow [1eacher
Anna Sieun
0

@ San

1%

W anna sieun

4. Locate a
product that is
clearly designed
for children.

iy Jinkang

Fukufuku nanko

»

6. Spot a high-end
5. Find a product product that uses
using ‘prestige pricing’
psychological to reflect its
pricing strategy. exclusivity.

Enthusiastic Albatross
) S

Tan jiajia

] Enthusiastic Albatross

Ian Jiajia

anna sieun

1 Enthusiastic Albatross
= 2 months ago

@ Sandra Chow [leacher
2 months ago

21 Ian jiajia

X T

! Sandra Chow [1eacher
Z monihs ago

WooHyun Donghui
grab childrens attension
.‘:; 1]

»i
® SondrsChow ez

5

My Al thought partner: Scavenger Hunt

Enthusiastic Albatrass
D ; montns ago

1an jijia

Ian jiajia

7. Identify an item
on sale that uses
a discount sticker
or tag to attract
customers.

W anna sieun
2 menths ago

anna & sieun

anihs ago

Affectionate Eagle

2 months ago

(]

Bryce kasper



https://poe.com/s/wfYkWpwOutwnOuysGHqj

Reflection & Iteration
Our Mission I NI |

We are an
INCLUSIVE LEARNING COMMUNITY
Business management guide Inspiring
s INTERNATIONAL MINDEDNESS
o PERSONAL EXCELLENCE
CREATIVE THINKING
4

|
E BURST

C H O I C E We equip our learners with
We empower our students the skills that allow them
by involving them in decisions to connect and thrive outside
about teaching and learning. their comfort zone.

»
»



* Burst the Bubble
88 Student Voice & Student Choice

y Lll

What is Strategy at Nanjing International School?

Strategy is a means for our school to fulfill our mission with a
dynamic and future-oriented mindset. The result has been
innovation with a direct impact on teaching and learning that
distinguishes us from other schools.

https://www.nischina.org/who-we-are/mission-strategy.

My Thought Partner


https://www.nischina.org/who-we-are/mission-strategy

Intangible Asset

scavenger hunt

Another
Scavenger Hunt

Lyrica drug
patent Pfizer.
Treats
neuropathic pain.
Healthcare &
Biotech

Fill in the scavenger hunt
document for your team.

I'd like to teach intangible assets thesea re teh terms | need to teach. | want to give
student voice and choice to an activity that only takes 30 minutes. What ideas do you
ahve?

Copyrights give the registered owner the legal rights to creative works of authors,
musicians, conductors, playwrights (scriptwriters) and directors.

Goodwill is the reputation and established networks (know-how) of an organization, which
adds significance above the market value of the firm's physical assets.

Intangible assets are a type of fixed asset except they are non-physical assets with a

monetary value to the business. These assets are protected by intellectual property rights
(IPRs).

A license gives a business the legal rights to operate, use intellectual property, or access
resources, providing it with long-term value as an intangible asset.

Patents are the official rights given to a business to exploit an invention or process for
commercial purposes.

Trademarks are a form of intellectual property that give the owner exclusive commercial

use of the registered brands, logos, and/or slogans (catchphrases).
2:18 PM

My Al Thought Partner: More Student Choice

Team A

Team C

hipe

ff whana FrEra s B it rat

Facebook

ePater s, TH/ Gesdwil and
intenmbsle: Aasens

Entertainment

goodwil=inongiole ossels
online retailer and
marketplace

Facebook
hitpsds MOCrose
om/investratioPotterns
LEB/Goodwill-and-
Intangble-Assels

Entertainment

Samsung

it hwvewr s g comy hik
—unf

Electronics

Sony

hittps:ffwww.sony.com
fen_us/SCAfsocial-
responsibility/overvie
w.hem|

Entertainment

Gucci

Inausmey Sehmpfemerenpesl
ey hapies sl iaengng-

emanmplet ntrricsor

Healtheare

Nike
Retailers of Nike have to

get a license to sell Nike
products

Fashion and apparal

McDonald
hittps:/www.mcdonalds

com/us/en-us/us-
franchising htrml

Food/beverage

Oracle

https:/www.or
acle.com/

Software

Shell

http/ fwww e vic gow aulele

Pfizer

hitpaitwew plisercomisbeutine
e ki ey for:
sunedfpatentdets-prolect:
mhialE-nest

Healthcare

Apple

All apple products are
patented

Software
development

Dyson
httpe/y www dysoncom
fen

electronics

Boeing

https:/fwww.boein
g.com/

Aerospace and
Defense

Tesla

https:// patents.justia.
com/company/tesla

Automotive
Industry

Watsons

[
T e 8 e sy 6
A 1] ST

Pharmacy Health
care

Media
Entertainment

Netflix

nfn AG T

Video streaming

Spotify &

o M I W o=

Music/audio
streaming

Disney
https:/iwww.dis
neystudiolicensi

ng.com/

Entertainment

LT
food and beverage

KFC

https/fwww iramalm.co
miensirademark-holl-
of-famekfc

Food/beverage

MASTERCARD

https fwww.destekpatent
comfenf2?i-the-most-
valuable-trademaris-in-
the-warld-top-10/

Financial Services

m Nike

https:/fwww.tramatm.
com/en/trademark-
hall-of-fame/nike
Fashion and Apparel


https://poe.com/s/JArsQbX6HuOxmXM4DO2R

Strategy-focused :
Chat Bots for Practice

April 30 at 8:44 AM
May 7 at 2:40 PM

Hi! I'm here to help you practice calculating depreciation in business scenarios. | can create questi
either straight-line depreciation or units of production method.

Hi! I'm here to help you analyze company profiles and calculate important financial ratios. Let's make this

interESting! To get started, could you tell me which industry you'd like to focus on? For example:
+ Publishing
Would you like to analyze either: + Manufacturing
* Technology
1. TechVibe Gaming - A cutting-edge gaming company that develops popular video games and gaming « Retail
accessories + Or any other industry you're interested in!

Then I'll help you practice with a relevant depreciation calculation question.

OR

1. SweetBeat Music - A trendy music streaming and concert ticket platform that partners with major artists D Copy ) Read Aloud Report @

Which company interests you more? Once you choose, I'll provide you with their financial information so we can

calculate and analyze their ratios together! pHlEOEtE S AN
Technology
[[) Copy ) Read Aloud Report [J D copy o
April 30 at 8:44 AM
. Great choice! For technology companies, depreciation calculations are especially important since equipment
May 7 at 2:41 PM often needs regular updating.

SweetBeatMusic Would you like to practice:

1. Straight-line depreciation (calculating annual depreciation over time)
OR

2. Units of production method (depreciation based on usage)

[0) Copy

]

Please choose 1 or 2, and I'll create a practice guestion for you!

https://student.magicschool.ai/s/join?joinCode=04GAQQ



https://student.magicschool.ai/s/join?joinCode=o4GAQg

Figure 2. The ladder of participation

| 2 ()
e e Ct I O | l Eight levels of young peop]e’s participation

Young people’s initiative
Decisions made in partnership with adults
z - ww -
Box 1. Key constructs related to “student agency” ] 7 Young people’s initiative
= Child-initiated and directed
J
- . - F
Student agency relates to the development of an identity and a sense of belonging. When g
students develop agency they rely on motivation, hope, self-efficacy and a growth 5 6 Adults’ initiative
. . i . : : Adult-initiated shared decisions with child
mindset (the understanding that abilities and intelligence can be developed) to navigate g R
towards well-being. This enables them to act with a sense of purpose, which guides them g
- . . . Consulted and informed
to flourish and thrive in society. 3 Al male docisions, young peaple ave commued and
o] infarmed
z
Figure 3. Sun Model of Co-Agency Assigned but info_rmed _
Young pgopbeare ;ﬂgrﬁ-q tazks and informed how and why
The light is brightest when we shine together they are involved in a project
Assigned
but informed 4 Adult led Participation for show
5 with student input E ‘Young people have little or no influence on their activities
Tokenism 3 g
g Decoration
Decoration 9 "-z’ Young people help implement adults' initiatives
6 Shared decision making, 5
co.m ﬂdult Ied f
Manipulation 1 o Manipulation
a 1 Adults use young people to support their own projects
silence () 3 and pretend they are the result of young peoples’ incpiration
Note: The ladder metaphor is borrowed from Sherry Arnstein (1969); the categories are from Roger Hart (1992).
7 Young people-initiated Source: Hart, R. (1992), Children’s Participation: From tokenism to citizenship, Innocenti Essays No. 4,
& directed UNICEF, www.unicef-i /publications/pdfichi articipation
8

Young people-initiated,
shared decisions with adults

Source: OECD Future of Education and Skills 2030 Student Focus Group.



Student Knowledge, Skills,

Conceptual Understanding,
Competencies
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The Elements (the "building blocks’ of compeatenca)

Melbourne Metrics Elements



https://education.unimelb.edu.au/melbourne-assessment/our-research/new-metrics/resources

Al Thought Partner 2.0

Try new

things




' Prompt Considerations

N OWwW YO U try e What are you teaching?

e What teaching and learning focus do you
have?

e \What are you hoping to have your Al
thought partner do for you? (e.g.
brainstorm, whole lesson idea, activity
idea, research, anticipate outcomes /
scenarios, consider documentation,
provocations/inquiry questions)

e Feed knowledge (e.g. content, research)

e Tweak the outcome and converse

e Push the boundaries

e Don't accept the first answer

e Thought partner with others
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https://poe.com/
https://app.magicschool.ai/tools
https://monica.im/
https://chatgpt.com/
https://www.deepseek.com/
https://gemini.google.com/

Thank you!
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I'always be
in the hands of people that aren't.
Andreas Schleicher




